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Broadgate signs 16,000 sq ft of new retail and dining brands  

• Boots Fragrance, Molton Brown, NOTTO To Go, Läderach, Maison Ladurée, 

Moss, Strip Hair Removal Experts and Murdock London to open at Broadgate 

Central  

• Taking new retail and leisure space to 79% let or under offer 

18 September 2025 

British Land announces 16,000 sq ft of retail and dining deals for Broadgate Central. This 

brings the new retail and leisure space on the ground and lower ground floors of the 

recently completed 1 Broadgate to 79% let or under offer, with good interest on the 

remaining space.   

Some of the new arrivals include; 

• Boots Fragrance - Boots’ first-ever fragrance-only boutique  

• Molton Brown – iconic British Makers of Fragrance, expanding its presence with a 

brand new store  

• NOTTO To Go – building on the success of Michelin-starred chef Phil Howard’s 

NOTTO Pasta Bar restaurants, it will bring premium, ingredient-led pasta to the City. 

With a signature burrata bar and a no-compromise approach to takeaway, it will also 

have a handful of seats for those who want to eat in  

• Läderach – the premium Swiss chocolatier renowned for its unparalleled freshness 

and exquisite craftsmanship 

• Maison Ladurée – the world-renowned Parisian patisserie, offering its Luxury 

Macarons, along with signature Eugenies, chocolates, preserves, jams, biscuits, teas, 

cakes, honeys and introducing a speciality range of signature cafe lattes and 

beverage range 

• Moss – a heritage brand bringing contemporary menswear to Broadgate  

• Strip – for all your hair removal needs  
• Murdock London – a barber-approved, British-made grooming brand, shaped by 

nearly two decades of expertise behind the chair  

• Sandwich Sandwich – a sandwich shop which prides itself on making the tastiest 

sandwiches, using the freshest and locally sourced ingredients  

• Sushinoya – offering sushi, hot dishes, and rice bowls made fresh daily  

They will join a number of high-profile fashion brands already secured for the scheme, 

including Mango, Luca Faloni, Hobbs and Whistles, along with Vagabond, the unique and 

quirky wine bar.  

Broadgate Central will span the ground and lower ground floors of 1 Broadgate and 100 

Liverpool Street, linking Liverpool Street station to Finsbury Avenue Square with 120,000 

sq ft of retail and hospitality space.  



 

General 

Kelly Cleveland, Head of Real Estate and Investment at British Land, said: “We’re 

seeing fantastic leasing momentum across Broadgate, with a diverse mix of retail and leisure 

brands choosing the campus to grow their presence in central London. These latest lettings 

build on recent announcements and reflect the enduring appeal of Broadgate’s location, 

connectivity and curated offer.”  

Broadgate boasts 289,000 sq ft of premier retail, hospitality, and leisure space, and the new 

arrivals join an already strong roster including Eataly, Los Mochis London City, Everyman, 

Monica Vinader, Tommy Hilfiger and Space NK.  
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About British Land 

British Land is a UK commercial property company focused on real estate sectors with the 

strongest operational fundamentals: London campuses, retail parks, and London urban 

logistics. We own or manage a portfolio valued at £14.6bn (British Land share: £9.5bn) as 

at 31 March 2025. 

Our purpose is to create and manage Places People Prefer – outstanding places that deliver 

positive outcomes for all our stakeholders on a long term, sustainable basis. We do this by 

leveraging our best in class platform and proven expertise in development, repositioning 

and active asset management. 

We have both a responsibility and an opportunity to manage our business in an 

environmentally and socially responsible manner. Our approach to sustainability is focused 

on three pillars: Greener Spaces, Thriving Places and Responsible Choices. 

Read more about us at www.britishland.com. 
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